25-4.0405 Telephone Directory Advertising Revenues.

(1) The provisions of this rule, in conjunction with the provisions of Section 364.037, F.S. (2002), shall govern the ratemaking treatment for telephone directory advertising revenues and expenses of rate-of-return regulated local exchange telecommunication companies.

(2) Adjustments under Section 364.037(1), F.S. (2002), for customer growth and Consumer Price Index shall be calculated in accordance with paragraph (2)(a), producing a Test Year Regulated Gross Profit. Except as provided in paragraph (2)(e), the Test Year Regulated Gross Profit shall be used to establish the test year gross profit from directory advertising in the local franchise area to be considered in setting rates for telecommunications service.

(a) The Test Year Regulated Gross Profit is determined as follows:

Test Year Regulated Gross Profit = 1982 Gross Profit Base × Customer Growth Factor × CPI factor.

(b) The Customer Growth Factor is determined as follows:

	
	Customer Growth Factor
	=
	Average test year access lines

________________________

Average 1982 access lines.


(c) The CPI Factor reflects CPI adjustments made using the annual average Consumer Price Index – All Urban (CPI-U) as follows:

	
	CPI Factor
	=
	Annual average CPI-U for test year

____________________________________

96.5


(d) An access line is any exchange line that provides residential or business service as follows:

1. Residential lines;

2. Business lines;

3. Centrex lines;

4. PBX trunks; or

5. Key system lines.

(e) When the Test Year Regulated Gross Profit is less than two thirds of the actual test year gross profit from directory advertising, two thirds of the actual test year gross profit shall be used. When the Test Year Regulated Gross Profit is greater than the actual test year gross profit from directory advertising, the actual test year gross profit shall be used.

(f) Each local exchange company shall record its directory advertising revenues in revenue account 5230 (Directory Revenues) and shall record its directory advertising expenses in expense account 6622 (Number Services). Only those expenses formerly recorded in expense account 649 (Directory Expense) shall be recorded in expense subaccount 6622.1. The actual test year gross profit from telephone directory advertising shall be determined by subtracting the amount recorded in expense subaccount 6622.1 from the amount recorded in revenue account 5230, with such adjustments as the Commission deems appropriate.

(g) Directory advertising revenues, as used in this rule, shall include revenue from both yellow page advertising, including national advertising, and any boldface or other highlighted white page listings for directories within the franchised area of the exchange telephone company. Directory advertising expenses, as used in this rule, shall include expenses incurred in furnishing directories.

(3) The dollar amount of the 1982 Gross Profit Base for each local exchange telephone company is established pursuant to Section 364.037(3), F.S., as follows:

	
	Local Exchange Company
	1982 Gross Profit Base 

	
	Frontier Telephone Company 
	$8,830 


(4) The Average 1982 Access Lines for each local exchange telephone company is as follows:

	
	Local Exchange Company
	1982 Average Access Lines 

	
	Frontier Telephone Company
	$2,279 
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