69B-150.214 Introductory, Initial, or Special Offers.

(1) A marketing communication of an individual health benefit plan shall not directly or by implication represent that a plan or combination of plans is an introductory, initial, or special offer, or that applicants will receive substantial advantages not available at a later date, or that the offer is available only to a specified group of individuals, unless that is the fact.

(2) A marketing communication shall not contain phrases describing an application period as “special,” “limited,” or similar words or phrases when the small employer carrier uses the application periods as the usual method of marketing health benefit plans or health insurance.
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