69O-228.150 Advertising.

(1)(a) Courses shall not be advertised in any manner as an approved insurance continuing education course unless course approval has been granted, in writing, by the Office. 

(b) The wording “approval pending” or similar language is prohibited since it is inherently misleading.

(2) Advertising shall be truthful, clear, and not deceptive or misleading.

(3) Advertising shall display the name and provider number of the course provider.

(4) A school official shall not advertise independent of an approved provider.

(5)(a) Continuing education advertising relating to approved continuing education courses shall include the following statement: “This course has been approved by the Office of Insurance Regulation for insurance continuing education credit.” 

(b) The statement shall be prominently displayed on any pamphlet, advertisement, or circular. 

(c) The number of hours for which a course has been approved shall be prominently displayed on continuing education advertisements or circulars, and shall differentiate between approved continuing education credit hours and non-credit hours.

(6)(a) If the course is longer than the number of hours of credit to be given, it shall be clear that credit is not earned for the entire course. 

(b) Advertising of approved continuing education courses shall be clearly distinguishable from the advertisement of all other courses and services which have not been approved to meet continuing education requirements.

(7) Advertising for continuing education courses shall include language regarding course levels as described in Rule 69O-228.080, F.A.C.

(8) Advertising of several courses together to represent a single offering shall identify each course separately with the approved course names, credit hours, and course ID numbers.

(9) Advertising of continuing education courses shall show the name of the entity as shown on the Application for Entity, as incorporated in Rule 69O-228.180, F.A.C.

(10) Advertising of continuing education shall not include any sales promotion wording for any entity that may be underwriting the cost of the course for the participants.

(11) Advertising of self-study courses shall not include a guarantee of passing the monitored examination.

(12) An approved course provider that places, or causes to be placed, advertisement for continuing education courses bears sole responsibility for the content of the advertisement and its compliance with all applicable regulations.

(13) Advertising of continuing education courses shall include the insurance representative license classification for which a course has been approved as stated in the course approval letter from the Office.
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