53ER25-31 Procurement of Public Relations, Advertising, Marketing, and Multimedia Services.

(1) The Florida Lottery specifically finds that due to the unique nature of its business, strict compliance with Chapter 287, Fla. Stat, and the rules adopted thereunder, would impair, or impede the effective and efficient operation of the Lottery in the procurement of Public Relations, Advertising, Marketing, and Multimedia Services. Therefore, the Lottery is adopting this rule to provide the following alternative procedure for procuring Public Relations, Advertising, Marketing, and Multimedia Services pursuant to State Term Contract 82101800-24-STC - Public Relations, Advertising, Marketing, and Multimedia Services (STC).

(2) The Lottery will issue a Request for Quotes (RFQ) to all vendors on the STC for the service categories of Public Relations, Advertising, Marketing, and Multimedia Services.

(3) The RFQ and resulting contract will comply with all provisions of the STC, with the exception of pricing. Pricing will be project-based, with a vendor commission fee based on a fixed percentage of marketing spend, with a not-to-exceed commission fee value.

Rulemaking Authority 24.105(12), 24.109(1) FS. Law Implemented 24.105(12), 24.109, 24.111 FS. History–New 6-30-25.

